
Six simple steps to start building your brand

Ideally, your business name will make
it clear what you do. Most people
won't invest the time to learn more, so
grab them from the very first instance
they encounter your brand.

If you're sold on a name with a
symbolic meaning, create a tagline
you can use on your website and in
conjunction with your logo that makes
your service or product obvious.

GETTING
STARTED

GUIDE
CHOOSE A NAME1

Now that you have a name you like,
check to see if the URL is available. If not,
consider another name. 

Although you could add a hyphen or
underscore to your original name to find
an available URL, it's not advisable. Do
you really want someone winding up on
the wrong website because they forget
the extra character?

RESERVE YOUR URL2

Unless you have experience as a
designer, hiring a graphic designer to
create your logo and style guide is
advisable. Remember, first
impressions are lasting impressions.
You want to grab the attention of a
potential client immediately and begin
building trust. You won't do that if you
don't have a presence that feels
professional.

There are very talented designers on
sites like Etsy who will create a fairly
inexpensive logo. Look for packages
that include a style guide, including
fonts and colors. Trust me, those will
come in handy when you're building
your presence on your website and
social media. 

If you can get a package that includes
Facebook, Twitter, email and blog
headers - even better! You want a
consistent look for your brand across
every form of communication you
might use.

While you're checking URL
availability, you'll also want to check
to see if your name is available on
major social media networks (and
how you might shorten it if it's too
long). 

Even if you think you won't use a
social media channel, reserve the
handle. There's nothing worse than
deciding you want to start using a
new channel and finding out your
name has been taken by a squatter.

At a minimum, I'd reserve your
handle on Facebook, Google +,
Instagram, Meerkat, Periscope,
Pinterest, Snapchat, Tumblr, Twitter,
Vine and YouTube.

WWW.GUIDEMYPERSONALBRAND.COM

SNAG YOUR SOCIAL
MEDIA HANDLES

LOGO AND STYLE GUIDE

NOW, START BUILDING YOUR BRAND!
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HELLO
MY NAME IS

5 PROGRAMS AND
SYSTEMS

You'll need programs and systems in
place to grow your pool of potential
clients, keep in touch with them and
ultimately work with them. I suggest
these to get started:

Email marketing program:
MailChimp 

Social media manager:
Hootsuite

Graphic design software:
Canva for Work

Website/blog platform:
WordPress

Lead page generator:
LeadPages

6 IDEAL CLIENT
Now you're ready to define your ideal
client. What do they do? What do they
want to do? What are their pain
points? How can you help them?

This will be KEY to all your future
marketing.


